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Amber Brock's Customer Reviews

Steven Ballinger Reviews the 2019 Morris Williams Reviews the 2017 Derek Cheshier Reviews the 2017
Ford Fiesta Ford Taurus Jeep Wrangler




Why call it a recommendation?

When a customer hears the word “Review” it could
scare them. They may think that it is going to be
long. When you use the term “Recommendation” it
sounds better, and you are more likely to get the
recommendation from them.

When you hear the term recommendation just know
it is the same thing as a review. We choose to train
our clients to say recommendation rather than
review because it has been proven provide better
results.



Your photo and video customer reviews are
displayed on your Build-A-Brand website in order to
build trust with current and future prospects.

Wilmington Auto Center CDIR

- Clinton Becker
e Relationship Builder
Wilmington Auto Center CDJR

Clinton Becker's Customer Reviews at Wilmington Auto Center CDJR in Wilmington, OH

Read what customers say about their experience with Clinton Becker at Wilmington Auto Center
CDJR in Wilmington, OH

Tiffany and Grant Greely Reviews the Rhonda wilson Reviews the 2021 Taylor Spence Reviews the 2020 GMC
2022 Jeep Grand Cherokee Jeep Grand Cherokee L Terrain

Your reviews can be shared in social media by
both you and your customers, helping create your
online brand, as well as create “top of mind
awareness” for future car-buyers.



WHEN to ask and HOW to

ask for the recommendation.

The best time to ask for the recommendation/review is right
before your customer goes to finance. This is one way you
could ask for the review:

You - “ Mr./Mrs. customer thank you so much for allowing me
to help you find the right vehicle. Do you mind if | ask you for
a favor?

Customer - Sure, whats the favor?

You - “Would you complete a quick recommendation for me
it takes less than 30 seconds. It would mean a lot to me and
help other people see what kind of experience they can
receive when they purchase a car from me.”

Customer - “Sure!”

Once your customer completes the recommendation/review
you want to then tell them what will happen next.

You - “Thank you so much for completing that
recommendation for me. What will happen now is you will
go to the finance office when the finance managers calls you
back. | am going to make sure your new vehicle is cleaned
up, gassed up, and ready to go. Once you complete your
paperwork, we will take a quick photo with your new car for
that awesome recommendation you gave me. Then we wiill
take like a 10 second video talking about your experience,
sound fair?”



How to Prepare

Before asking your customer to complete
the recommendation, you want to make
sure that you are ready.

You will need the following:

First and Last Name

Phone Number

Email Address

Zip Code

Stock Number of the Vehicle they bought



#1 You want to make sure that you have added your
customer and the vehicle they have purchased to the
review. Go to buildabrand.me and login.
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camerondmoore09@gmail.com E nte r I Og i n
-------- credentials here.
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LOGIN

OR
If you have already connected
Facebook/Google to Build-A-Brand:

€1  sioniNviaFAcEBOOK

SIGN IN VIA GOOGLE

Forgot your password?
Contact us

© 2019 Build-A-Brand

#2 Click the menu in the top left

Welcome back, Cameron
Moore

KPI Summary cczooa:

Active Prospects Referrals

17 1’ 0%

Menu icon

33%



https://buildabrand.me/

Select or Add Customer

You can select from you list of contacts or add a new customer if
you have not added them yet. If you are adding a new contact just
follow the example below. If you are selecting a contact just click

the name and press next.
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Home

Create

Photo Review

Google Review

Video Message

Create Blog

Meme

Share

Content Library

Text Messages
:  Campaigns

Phone Calls

AA B @ buildabrand.me

You can either select the customer or
click add new customer. Then click
add vehicle to select your customers
vehicle from your inventory. Next,
click Text message to send your
customer the review link.

Click “Create” to see
the drop-down menu.
Select “Photo Review”

Create Photo Review

First Last
Add new cus tomer .’é Add Couple

Audi,A3,2018 222022 [

Send to Customer

Text Message QR Code
Use With This Device

e Start Review with the customer

Status
Sent:,

8 buildabrand.me




What your customers will see
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Your customer will get a text with
a link to complete the review.
They need to click the link.

Hello Barry Allen, thank you for
agreeing to complete this review.
Please click here to finish the

process:

Recommend-A-Friend
Program

o)
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I'l pay you $100 for any of your friends &
family that you refer and purchase a vehicle

It will ask if your
customer wants to
submit a referral.
They can skip this
if they want.

Barry's Review

& buildabrand.me
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Your customer then will click
the stars for your review.




Customer view continued

It will ask your customer 3

simple questions. Once
*>dddd they are finished, they
W e o click continue.

working with Cameron

Barry's Review

How would you rate your experience with Barry?

2. Please tell us how Cameron helped you with
your 2013 Acura RDX

BACK CONTINUE

AA B & buildabrand.me Barry's Review

0

Thank you for your review of Barry.

Thanks for helping Cameron Moore with a review.
Would you also help Build-A-Brand Motors by
i :

leaving a review on one of our sites

Your customer can now copy
what they said in the review
and click the google icon to o N

past that review to your B o mysrta, T
dealerships google reviews.

AA B @ buildabrand.me
Your customer must have a Gmail M
account to leave a google review




How to complete the review

Go to your toolkit and
click the menu icon.
Then click history.

Create

Share

Content Library
Text Messages
Chat Messages
Campaigns
Phone Calls
Calendar
Contacts
Action Plan
History

Users
Reporting

Help

& buildabrand.me
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Home > History

= History

Pages Shares Active Prospects

ches Go To Content Library

Actions

Barry Allen Review...

A Positive Car Buyi... ;‘;’:reem"
Select the st s, @
customer review s i .. ) %0

Cameron

Setting Up Your Ne...
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Adding photo to review

Custom Images

Custom Video

Create Photo Review

Company Image
Vehicle: Audi A6 . .

Website Slider Image
Purchased Data: 01/21/2022

Profile Photo

Status

Sent: User's Device, 01/21/2022 12:40 PM

Opt-In: Opted-In:

Select what kind of
Completed: 01/21/2022 12:43 PM media you wWa nt to add
Review Results for the customer review.

Review:

Media:

Media *

Create Photo Review

Purchased Data: 01/21/2022

Status
Sent: User's Device, 01/21/2022 12:40 PM

Opt-In: Opted-In:

Opened:

Click “Add more
images” and find the
photo in your photo

library. Press publish to
publish the review to
your website.

Completed: 01/21/2022 12:43 PM

Review Results

& buildabrand.me

t m

I



Sharing Review to Social
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< Messages
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Click the Facebook icon
and share the review to
your Facebook.

Information Published

Originator: Cameron Moore €

Created: 12/14/2021

Published: 12/14/2021

Customer: Barry Allen

Vehicle: 2022 Ford F-150

This dropdown allows you
to choose if you publish to
your personal page or
your business page.

Stars: Y b 4 4 % &

Stats
0

Share
B

Text Copy Link
Message

4 0

Facebook

QR Code Linked In

Share [0 Facebook

Twitter

[# Share to Facebook

uggested Status Update

E\\ Barry Allen's experience purchasing from Cameron
M
', F-150 Purchased From Build-A-Brand

www.cameronbuildsbrands.com

e 9
®@ & NewsFeed

Your Story 1 with: public
Q@

3

Make sure you build value in &
the body text and add a call to
action for people to click the
link to check out what your
new customer said about their

experience.

& facebook.com

0
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7 Continued

Your customer will get a text with the photo and a link asking
them to share the review to their Facebook. When they click

the link, it opens their Facebook and adds the link to the post.

They just need to add text and press post.

Congratulations or] your purchase.
Please click the link below to share
to Facebook.

Tap to Load Preview

>
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Recommendation Recap

Getting reviews are powerful for creating Top-of-Mind
Awareness for you and your brand. When you share the review
to social media, you want to make sure that you make the post
all about your customer and their great experience.

Click to see preview

$8M™ Clinton Becker is @ feeling blessed with John Adkins and

& 4 others at Wilmington Auto Center Chrysler Dodge

Jeep RAM.

January 22 3 PM - Wilmington, OH - &
Ok Facebook this is such a HUGE and special deal and definitely and
God thing for sure! A couple days ago | was sent a message from

(Uncle Dick) down in FL. He sent me a link to a

post on Facebook from the Public Figure Page for Christa Elisha.
Christa’s post simply said, "Do | have any friends in the OH, KY, IN
region that sells cars for a living? | would prefer a Christian owned
dealership or to bless a Christian sales person before | look
elsewhere."... See more

THEHONESTCARGUY.NET

Christa Elisha's experience purchasing from Clinton Becker
2022 Jeep Grand Cherokee - Christa Elisha review. Clinton was ama...

®® 114 11 Comments 49 Shares

() Comment #> Share

PRO TIP - If you are friends with your customer on social media, tag them
in the post. If you are not friends with them, ask if you can add them and
tag them in the post.

Get a recommendation/review from every customer you sell a car to. The
more recommendations you get the better validation you will gain that
your experience is what your audience is looking for.
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https://www.thehonestcarguy.net/reviews/2022-jeep-grand-cherokee-82920

